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Linda Ong is the Chief Culture Officer at Civic Entertainment Group, a 
Seacrest Global Group company, one of the nation’s most award-winning 
marketing services companies with special practice areas in Big Event and 
Experiential Marketing, Strategic Marketing Partnerships, Public Relations, 
Influencer Campaigns, Pro Social Initiatives, Cultural Insights and Brand Strategies. 
 
As head of the Cultural Insights + Strategy practice, Ong leads a team of analysts devoted to helping 
clients navigate consumer sensibilities in fast-changing times. By translating cultural shifts into actionable 
takeaways, she and her team ensure that brand marketers, content creators and researchers stay ahead 
of the curve with their audiences. 
 
Most recently, Ong has dedicated her recent efforts to the shifting ideas of diversity and inclusion with her 
talk “OMNICULTURALISM: The Next Wave of Diversity.” In it, she explores the belief that difference in 
identity (e.g. race, sexuality, religion) is not a barrier to relatability, but is instead a normal and expected 
part of everyday life for Millennials and Gen Z. She has elevated the topic at industry events such as the 
2019 DEW Expo and Variety’s INCLUSION Summit, as well as corporate speaking engagements. 
 
Ong’s groundbreaking work on cultural insights related to women, Latinx biculturals, Millennials and other 
drivers of the fast-changing landscape has positioned her as a sought-after cultural advisor and industry 
voice. She has been featured in several books including Joel Beckerman's The Sonic Boom: How Sound 
Transforms the Way We Think, Feel, and Buy; Scott Stowell's Design for People; and Chiqui Cartagena's 
Latino Boom II. 
 
Formerly the CEO and Founder of TruthCo., an omnicultural branding and insights firm, Ong has been at 
the center of some of the most high-profile brand transformations in the media and entertainment industry 
over the past 20 years and was named one of Fast Company’s 100 Most Creative People in Business in 
2014. Most recently, she joined Fast Company’s Impact Council, which brings together some of the 
brightest and most innovative leaders in business. 
 
Ong is a founding LA member of AllBright, a London-based women-only membership club in West 
Hollywood, and serves on the advisory board of Women in Entertainment. She has been a guest lecturer 
at USC’s Marshall School of Business and Syracuse University. In 2016, she served as a delegate to the 
United Nations Media for Social Impact Summit and as “Innovation Ambassador” to the 2014 United 
Nations World Summit on Innovation and Entrepreneurship. Ong is a founding member of the Creative 
Alliance for Civic Nation, a non-profit, non-partisan organization started by the former President and First 
Lady, Barack and Michelle Obama, to address some of the nation's most pressing challenges, having 
advised the administration on its cultural approach to Latinx biculturals. 
 
Prior to founding her own shop, Ong was senior vice president of marketing for Oxygen Media, where she 
oversaw the multi-platform launch of the Oxygen Network. Before that, she was managing director of 
strategy and creative director for Lee Hunt Associates, a segment producer for Videofashion! Inc., and an 
art director for McCann-Erickson USA. She is a graduate of the University of Texas, Austin. 
 
Ong is based in Los Angeles. Follow her @lindaong100. 


